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TERMS AND CONDITIONS

For your chance to win a Vespa, tell us in 25 words or less how Dymo helps you to get organised?
Simply complete this form and mail it with 1) a copy of your purchase receipt, 2) the cut-out barcode
from the product, to PO Box 973 Braeside, VIC 3195. The most creative answer wins a Vespal!

First Name (please print) Last Name

Street Address

City State Post code

Store Purchased

How does Dymo help you get organised?

TERMS & CONDITIONS: Dymo Win a Vespa - Game of Skill

« Information on how to enter forms part of the terms of entry. * Entry into the petition is deemed p of these terms and conditions. * Entry is open to all Australian
residents. However, employees and their inmediate families of the Promoter and their iated ies and ies are not eligible to enter. » The competition commences
on 1st May 2008 (AEST) and concludes on 31st July 2008 at 23:59 (AEST). (“Promotion Period”). Entries must be receive no later than 8th August 2008. « To enter the competition,
participants must purchase any Dymo LabelManager or Dymo LabelWriter Label maker from a participating retailer during the Promotion Period, then log on to www.sanford.com.au
and complete the online entry form with their details, including but not limited to, their name, address, telephone number and the last 4 digits of the Dymo product barcode they
purchased, before 23:59 (AEST) on 8th August 2008. * Participants must also include in their entry their response in 25 words or less, to the following question: “How does Dymo help
you get organised?” « Entrants under the age of 18 must obtain the prior permission of a parent or guardian over the age of 18 to enter. » Incomprehensible and illegible entries will
be deemed invalid. * Multiple entries will be accepted, however each entry must be unique and only one entry accepted per Dymo product purchased. ® The Promoter reserves the
right to request winners to provide proof of identity and proof of entry validity (i.e store receipt for purchase requirement) for each entry submitted, in order to claim a prize. Proof
of residency and entry considered suitable for verification is at the discretion of the Promoter. In the event that a winner cannot provide suitable proof, the winner will forfeit the
prize in whole and no substitute will be offered. * The Promoter reserves the right to verify the validity of entries and to disqualify any entry which, in the opinion of Promoter, includes
objectionable content, profanity, p ially insulting, infl y or y disqualify any entrant who tampers with the entry process, who submits an entry that
is notin accordance with these Terms & Conditions of Entry or who has, in the opinion of Promoter, engaged in conduct in entering the Promotion which is fraudulent, misleading,
deceptive or generally damaging to the goodwill or reputation of the Promotion and/or Promoter. The Promoter reserves the right to disqualify a winner if Promoter becomes aware
that the winner and/or the winner's entry is of a type described in this clause. * The most original and creative entry received as judged by the Promoter, will win a Piaggio Vespa
LX50 valued at $4,500. The prize also includes on-road costs and the winner will have their choice of colour from the Piaggio Vespa model range. * If the winner of the Vespa is under
the age of 18 as at the date of the winner being determined, the vehicle will be transferred into the name of the winner's parent or guardian until the winner turns 18 years of age. If
the winner of the Vespa does not have a driver’s licence, as at the date of the winner being determined, the vehicle will be transferred into the name of a (licence holding) person
nominated by the winner. » Comprehensive i ddi

insurance, additional options and all ancillary costs (including travel to and from the dealership) are the responsibility of the winner.
Unless expressly stated in these terms and conditions all other expenses become the responsibility of the winner. « If the prize is unavailable, for whatever reason, the Promoter
reserves the right to substitute the prize for a prize of equal or greater value. * By accepting the prize, the winner agrees to participate in and co-operate as required with all
reasonable media editorial requests relating to the prize, including but not limited to, being photographed while participating in the prize.  In consideration for the Promoter
awarding the prize to the winner, the winner hereby assigns to the Promoter all right, title and interest in and to all copyright in any material created pursuant to the winner’s
participation in any aspect of the prize (Works). The winner acknowledges that the Promoter is free to use the Works and to exercise its rights in relation thereto and the winner will
not be entitled to any fee for such use. « Prize value is based upon the recommended retail prices at the time of printing (inclusive of GST). The Promoter accepts no responsibility
for change in prize value between now and the ultimate prize redemption date. « Independent financial advice should be sought as tax implications may arise as a result of accepting
the prize. » Judging of the entries will commence at 10am on 11th August 2008 (AEST) at 1-11 Keysborough Avenue, Keysborough, Victoria. Entries will be judged based on the most
original and creative entry as determined by the Promoter. * The winner will be notified by telephone within 2 days of the conclusion of the judging and will also be sent a letter
advising them of their prize. The winner’s name will also be published in The Australian newspaper on 21st August 2008. * Should an entrant's contact details change during the
promotional period, it is the entrant’s responsibility to notify the Promoter. A request to access or modify any information provided in an entry should be directed to Promoter. * The
Promoter’s decision is final and the Promoter will not enter into correspondence regarding the Competition result. « It is a condition of accepting the prize that the winner must
comply with all the conditions of use of the prize and the prize supplier’s requirements. ¢ It is a condition of accepting the prize that the winner may be required to sign a legal release
in a form determined by the Promoter in its absolute discretion. ¢ All entries become the property of Promoter and may be used for promotional purposes without any further
reference, payment or other compensation to the entrant. A request to access or modify any information provided in an entry should be directed to Promoter at the address set out
below. « In the case of the intervention of any outside act, agent or event which prevents or significantly hinders the Promoter’s ability to proceed with the competition on the dates
and in the manner described in these terms and conditions, including but not limited to vandalism, power failures, tempests, natural disasters, acts of God, civil unrest, strike, war,
act of terrorism, the Promoter may in its absolute discretion cancel the competition and recommence it from the start on the same conditions, subject to any written directions given
under State Regulation. » The Promoter shall not be liable for any loss or damage whatsoever which is suffered (including but not limited to indirect or consequential loss) or for any
personal injury suffered or sustained in connection with any prize/s except for any liability which cannot be excluded by law. The Promoter is not responsible for any incorrect or
inaccurate information, either caused by any of the equipment or programmlng associated with or utilised in this competition, or for any technical error, or any combination thereof
that may occur in the course of the inistration of this p luding any omission, interruption, deletion, defect, delay in operation or transmission, communications line
or telephone, mobile or satellite network failure, theft or destruction or unauthorised access to or alteration of entries.  The Promoter reserves the right in its sole discretion to
disqualify any individual who the Promoter has reason to believe has breached any of these conditions, or engaged in any unlawful or other improper misconduct calculated to
|enpard|selhe fair and proper conduct of the promotion. The Promoter’s legal rights to recover damages or other compensation from such an offender are reserved. * The Promoter
and it's ies and ies assume no r ibility for any error, omission, interruption, deletion, defect, delay in operation or transmission, communications
line failure, theft or destruction or unauthorised access to, or alteration of entries, and reserves the right to take any action that may be available. * All entries become the
property of the Promoter. The Promoter collects personal information about you to enable you to participate in this promotion but no further use of this information will be
made without prior consent. * The Promoter is Newell Australia Pty Ltd trading as Sanford Australia of 1-11 Keysborough Avenue, Keysborough, VIC, 3173. A.B.N. 68 075 071 233.




